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Membership in Southwest Power
Pool Will Benefit Customers

The Federal Energy Regulatory Commission approved changes
to the Southwest Power Pool (SPP) membership agreement, bylaws
and tariff that allow Nebraska entities to join SPP.

OPPD became a SPP transmission customer member on Dec. 1
and will become a transmission-owning member of SPP on
April 1, 2009, when its transmission, reliability and marketing
services transition to SPP.

OPPD is one of three Nebraska public power utilities that signed
membership agreements with SPP, a regional transmission organi-
zation headquartered in Little Rock, Ark. The others are Nebraska
Public Power District (NPPD) and Lincoln Electric System (LES).

After studying options, OPPD concluded that joining SPP made
the best financial and operational sense for OPPD and its customer-
owners. SPP has members in eight states, with the northern edge
of its service area bordering Nebraska. SPP is one of seven regional
transmission organizations formed in the U.S. since 2001.

Membership in SPP will benefit electric customers in these utili-
ties' service areas. It will provide more operational flexibility with
opportunity for enhanced coordination throughout the mid-section
of the country, as the utilities address transmission expansion and
more efficient operation of the electric grid.

Corporate Teams Sought for
Heartland Walk for Warmth

The Heartland Walk for Warmth organizers hope to attract
more participants from the business community this year.
For the second consecutive year, area utilities,
community officials and the corporate community
are coming together for a common cause: the ¥
Heartland Walk for Warmth. The event takes place

Friday, Feb. 20, starting at 6 p.m. at the Heartland H E ﬁ RTI_ H N I]
of America Park in downtown Omaha.
WALK £ WWARMTH

The goal of the walk is to raise awareness and ,

. February 20 + Heartland of America Park
funds for local energy assistance programs. Every Register at www.heartiandwalkiorwarmih.org
year, thousands of families and seniors in our com-
munity struggle to heat and cool their homes. This wintry
month was chosen to emphasize the effects of extreme weath-
er on those who struggle to meet their energy needs. Proceeds
from the event will go to these programs, which help people
in need pay energy-related expenses.

Would you go the extra step to help them?

Organize a team from your office, and then pull out your
winter wear. For more information, to register or to print a
pledge sheet, visit www.heartlandwalkforwarmth.org.

Send business donations to:
Heartland Walk for Warmth
P.O. Box 3897

Omaha, NE 68103
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Thousands of builders - including a couple

dozen local ones - are using new ENERGY STAR

guidelines to revolutionize homebuilding.

uyiRg a e is usu-
ally the biggest purchase a
person makes in his or her
lifetime. And when building
a new home, there are even
more considerations for
ensuring that the home will
stand the test of time.

That’s why OPPD is
encouraging new home-
builders in its 13-county ser-
vice territory to partner with
OPPD’s ENERGY STAR-quali-
fied homes program. Homes
that earn the ENERGY STAR
certification meet rigorous
guidelines for energy effi-
ciency. These homes are at
least 15 percent more energy
efficient than homes built
to the 2004 International
Residential Code. And, addi-
tional energy-saving features
typically boost that efficien-
cy to 20 to 30 percent more
than standard homes.

ENERGY STAR is the sym-
bol for energy efficiency,
originally created in 1992
by the U.S. Environmental
Protection Agency and the
U.S. Department of Energy.
The mark identifies new

Properly installed insulation

in wall cavities improves a
home's energy efficiency. At
left, OPPD’s Renee Jacobsen
and Dave Vogtman, chief sales
officer at HearthStone Homes,
check insulation in an entryway
of a HearthStone home being
built to ENERGY STAR specifi-
cations in northwest Omaha.

homes, buildings, and more
than 50 types of products
that meet high standards of
energy efficiency and offer
the features, quality and

ENERGY STAR appliances can help further decrease energy bills.

performance that today’s
consumers expect.
Savings Add Up

“When you factor in the
number of new homes built

Pictured above is a HearthStone model home kitchen.

What Makes a Home ENERGY STAR?

Effective Insulation: Properly installed and inspected insu-
lation in floors, walls and attics ensure even temperatures
throughout the house, while using less energy. The result is
lower utility costs and a quieter, more comfortable home.

Tight Construction and Ducts: Advanced techniques for
sealing holes and cracks in the home's “envelope” and in heat-
ing and cooling ducts help reduce drafts, moisture, dust, pol-
len, pests and noise. A tightly sealed home improves comfort
and indoor air quality, while lowering utility and maintenance
costs.

Efficient Heating and Cooling Equipment: Properly sized
energy-efficient heating and cooling systems use less energy to
operate, which reduce the utility bill.

High-Performance Windows: Energy-efficient windows
employ advanced technologies to help keep heat in during the
winter and out during the summer.

Independent Testing: OPPD contracts with an independent
home energy rater to conduct onsite inspections and testing to
verify the performance of the energy-efficiency features in the
home.
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in our service area each year,
that kind of energy savings
really adds up,” said Renee
Jacobsen, OPPD Product
Marketing Specialist. “And
it will continue to add up
over the lifetimes of these
homes.”

From January 2007 to
September 2008, more than
5,100 new single-family
home permits were issued in
Douglas, Sarpy and Wash-
ington counties. And while
building permits for the first
nine months of 2008 were
down by 447 over the same
period in 2007 in these
three counties, area builders
say the market is still strong
in some areas.

Bellevue, for instance,
issued 390 single-family

Spray foam insulates the rim joist to make a tight air seal, and

2008 Building Permits: Single-Family Homes

- September

Janua

Permits 2007
Bellevue 271
Blair 22
Douglas County 30
Gretna 89
LaVista 87
Omaha 1,661
Papillion 279
Sarpy County 344
Valley NR
Washington County 24

Totals 2,807

2008 2008 Building Valuation

390 $ 83,581,903
8 $ 1,536,018

9 $ 1,488,806
49 $ 5,488,460

91§ 18,232,377
1,346 $140,191,936
194§ 42,000,715
218§ 44,431,296

6 (Aug) $ 1,595,600

49 $ 7,064,310
2,360 $345,611,421

Source: Metro Omaha Builders Association

building permits in the first
nine months of this year,
119 over the same period in
2007. Washington County,
excluding Blair, more than

insulation batt over the foam further increases the R-value.

Air barriers behind showers and bathtubs that are located on
exterior walls is another ENERGY STAR requirement.
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doubled its single-family
permits, going from 24 in
2007 to 49 during the nine-
month period.

“Finding ways for our
customers to reduce energy
consumption is the right
thing for us to do,” Jacobsen
added. “Anything we can do
to delay construction of new
power plants benefits our
customer-owners, OPPD and
the environment.”
Everyone Benefits

HearthStone Homes was
one of the first area builders
to adopt the ENERGY STAR
guidelines, and they have
certified about 400 ENERGY
STAR homes since March.

Dave Vogtman, chief
sales officer for HearthStone
Homes, said these homes
benefit customers, the com-
munity and the planet.

“We want to be a role
model for the impact a
builder can have here in the
market,” said Vogtman. “Ini-
tially, it was difficult for cus-
tomers to understand just
what we were talking about.
They were familiar with

e, . s

HearthStone Home’s Dave Vogtman and OPPD’s Renee

Jacobsen inspect an ENERGY STAR home.

ENERGY STAR appliances,
but communicating that
their entire home would be
ENERGY STAR-qualified was
challenging.

“It quickly became a

‘wow’ factor,” said Vogtman.

“When customers realized
how much they would be
saving in energy costs, it
hit home that these savings
could be applied to other
expenses, such as cable
bills.”

Vogtman said there are
ancillary benefits, too, such
as making the home tighter
and quieter, with less noise
from the street. “Customers
tell us they just sense the
efficiency and quietness
of the home because
of these things.”

Building ENERGY
STAR homes gives
these builders a competi-
tive advantage, and in the
current market, that's defi-
nitely a selling point.

)/" rC e Dy =
. almerean

Fresh air intake equipment
in an ENERGY STAR home
improves indoor air quality.

OPPD issued flash drives to
builders that contain details
of the ENERGY STAR-qualified
homes program.

ENERGY STAR is a program h
of the U.S. Environmental

Protection Agency.

)

LEARN MORE AT
energystar.gov

Builder Benefits

Enhance homebuyer
satisfaction

Provide customers with an
energy-efficient home and
help them save money every
month, while protecting our
environment. The quality fea-
tures built into ENERGY STAR
homes translate into lasting
value, increased customer
satisfaction and more referrals.
Recent |.D. Power & Associ-
ates surveys show a strong
correlation between a builder’s
participation in ENERGY STAR
and higher customer satisfac-
tion ratings.

Increase profits

Satisfy the growing demand of
today’s homeowners to save
energy, and translate that into
an opportunity for your com-
pany to profit. Some buyers
use projected energy savings
to pay for additional, high-
value upgrades. ENERGY STAR
builder partners also report
reduced customer callbacks
and fewer warrantee claims.

Reduce liability

Adopt the Environmental
Protection Agency's rigorous
guidelines, which include
third-party inspections and
testing, to help reduce liability
issues. New requirements will
help builders avoid common
construction defects. The
details of quality construction
are no longer hidden behind
the walls.

Gain recognition

Associate your company with a
nationally recognized, trusted
program to create market
advantage. Partnering with the
EPA distinguishes a company
as a leader in efficient con-
struction, craftsmanship and
environmental stewardship.
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Place

OW

In the early days of our
nation’s development, set-
tlers put down their roots
in the Midwest because the
region’s fertile soil made it
possible for farmers to pro-
duce abundant harvests of
corn, oats and wheat.

The Missouri river pro-
vided a trade route, and
completion of the nation’s
first transcontinental rail-
road in 1869 made the area
even more desirable, as the
central portion of the route
ran through Omaha and
Council Bluffs.

The strong work ethic
of those early settlers was
passed down through the
generations. Over the years,
these descendents and

others who immigrated
here built strong communi-
ties with diverse business
bases that seem to weather
economic downturns bet-
ter than other parts of the
country.

Add to that a seam-
less regional economic
development organization,
electricity rates well below
the national average and a
comprehensive state eco-
nomic development incen-
tive program and you get
a bright spot on the radar
screen.

Yahoo, TD Ameritrade,
Novozymes and Midwest
Manufacturing recently
have all announced major
projects in southeast

——

Nebraska after months
- even years - of searching
for the right spot, with the
right conditions.
Strong Mix

“These announcements
are a nice mix of business
sectors - an Internet compa-

ny, the world’s largest online

broker, a world leader in the
biotech industry and a tra-
ditional manufacturer,” said
Roger Christianson, OPPD’s
manager of Economic Devel-
opment. “This continued
diversification of the Omaha
economy is a positive sign
for the area’s future. An
added bonus is the fact that
they all bring with them
high-paying jobs.”

Roger is joined in OPPD's
Economic Development
Department by Devin
Meisinger, Jason Esser,
Roberta Pinkerton and
Rebecca Finn.

“At an economic devel-
opment conference in
mid-October, people from
all over the country were
talking about the constraints
of the national economy,”
said Meisinger, economic
development coordinator.
“The Midwest is still active;
we haven't seen a lot of
downturn, with the excep-
tion of some companies that
have downsized. Overall,
Nebraska has done very well
given our current economic
conditions.”

Partnership Pays Off

“Southeast Nebraska is a
good place for businesses to
grow,” added Christianson.
“One of the things that sets
us apart is the coordinated
regional effort among local
and state economic develop-

Paul Latoza, OPPD construction worker first class, digs a
trench for cable near the new Yahoo data center.

Yahoo Investing More Than
$100 Million in Nebraska

OPPD crews are working busily along Giles Road,
installing additional overhead and underground lines
that will help provide the initial 10-megawatt load for
the Yahoo Inc. data center in LaVista.

“Yahoo officials said OPPD’s electric rates, reliability
and future power availability were major reasons they
came to LaVista,” said Devin Meisinger, economic
development coordinator at OPPD. “They also were
considering other cities.”

Yahoo also cited the Nebraska Advantage incen-
tives as a major factor in making their decision. The
Nebraska Advantage was updated in the 2008 session
of the Nebraska Legislature to allow Internet web portal
companies to qualify for business incentives. Other fac-
tors in Yahoo's decision included the availability of job
training assistance, abundant fiber optic providers and a
growing information technology-oriented workforce.

The information technology giant will invest more
than §100 million to locate two new facilities in
Nebraska. A 150,000-square-foot data center will be
located in LaVista, and a Yahoo customer care center
will be located in Omaha. OPPD is upgrading service in
the area serving the data center.

Yahoo will apply for incentives under Tier 4 of the
Nebraska Advantage business incentives package, which
calls for companies to invest at least $100 million in
capital and create 100 new jobs.

OPPD ideas/winter 2009 9




OPPD’s Economic Development tem includes, front, Roger
Christianson and Roberta Pinkerton; back, Rebecca Finn,

Devin Meisinger and Jason Esser.

ment organizations, city and
state officials and the busi-
ness community.”

In 2002, the Omaha
Chamber of Commerce
created a partnership with
area economic development
corporations with the inten-
tion of better coordinating
development and business
growth opportunities. This
Greater Omaha Economic
Development Partnership
includes Douglas, Washing-
ton, Sarpy and Cass coun-

ties. It essentially provides a
one-stop shop for businesses
and site selection consul-
tants looking for new loca-
tions for business facilities
in the region.

“We couldn't have asked
for anything better,” said
Paula Hazlewood, director of
the Gateway Development
Corporation that serves
Washington County. “We
are a nonprofit corporation
with a tiny budget. Because
of the partnership, we have

access to all of the Omaha
Chamber of Commerce
resources.

“We have two employ-
ees,” said Hazlewood. “The
partnership has 22, all
of whom worked on the
Novozymes project in some
fashion.”

Hazlewood said another
benefit of the partnership
is that any one of them can
address everything a pros-
pect would need to know.
“We really don't see county
lines,” she said.

In 2008, the partnership
attracted 42 different proj-
ects, which is a record for
the team.

NatureWorks, PayPal
and Cabela’s are some of
the partnership’s successes
during its first six years.
NatureWorks, a joint Ven-
ture between Cargill and
Teijin Limited of Japan,
and located on the Blair
Biorefinery campus, is the
first and largest producer of

From Blair, Novozymes Expanding Bioethanol Market

A worldwide search led Novozymes to

Blair, Neb.

The location - on the Blair Biorefinery
campus, just north of OPPD’s Fort Cal-
houn Nuclear Station - will enable the
company to sustain close cooperation

future demands. The facility will produce

enzymes for existing corn-based ethanol

and later enzymes for cellulosic ethanol
production. It will bring about 100 new
jobs to the state.

The Nebraska Advantage package made

Midwest Manufacturing
Building for the Future

Midwest Manufacturing is investing $14.5 million in
Valley, Neb., with a new production and distribution
facility.

A division of Menards, Midwest Manufacturing pur-
chased the existing Shell Rock plant that produces bricks
and patio stones, which is situated on 80 acres east of
Valley. Midwest Manufacturing will expand the facility
to include production of storage sheds, roof trusses and
siding.

The expanded operations will include a multiple-build-
ing campus and an additional 30 acres of development.
The project means 150 new jobs by the time the expan-
sion is completed in 2010.

According to Jason Esser, business retention and
expansion coordinator at OPPD, the project has been in
the works since July 200S. Making the project a reality
involved cooperation between the Greater Omaha Eco-
nomic Development Partnership, the Nebraska Depart-
ment of Economic Development, OPPD, Black Hills Cor-
poration, Valley City officials and area business leaders.

“Midwest Manufacturing was looking at other loca-
tions, but the existing plant became our biggest asset,”
said Esser.

“Midwest Manufacturing is making an investment
today to serve a market that's a couple of years away. It
will take them over a year to get up and running. They
are building for the long term.”

with ethanol customers across the Mid-
west and provide access to a well-educated
workforce and good infrastructure.

With more than 700 products used in
130 countries, Novozymes is the world
leader in bio-innovations. Novozymes
products improve industrial performance
and safeguard the world’s resources by
offering sustainable solutions for the ever-
changing marketplace.

The new $80 million to $100 million
production facility will meet Novozymes
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the state globally competitive for this high-
tech company to grow their business in
Nebraska, according to Roger Christianson,
manager of Economic Development at
OPPD. The Nebraska Advantage provides
performance-based tax incentives for job
creation and capital investment.

“This project also demonstrates how the
Greater Omaha Economic Development
Partnership team works together to bring
significant investment and jobs to our
region,” Christianson said.

Nebraska
Advantages

* Highly educated and
productive workforce

* Readily available sites
and buildings

o Utility costs significantly
below the national
average

* World-class telecommu-
nications infrastructure

* Aggressive local
incentives

¢ First-class infrastructure
* Speed to markets
* Foreign Trade Zone

* Fair and balanced
litigation and regulatory
environment

* Low cost of living

* High-ranking quality of
life

* Short commute times

* Additional tax savings

biopolymers and polylactide
biopolymers in the world.
PayPal, an eBay Inc. com-
pany that handles electronic
financial transactions for
businesses on the Internet,
built the first of its two
buildings in LaVista's South-
port development in 2003.
PayPal was the catalyst for
that development, which
now includes Cabela’s - the
world’s foremost outfitter of
outdoor gear — as well as a
convention center, hotels,

The Blair Biorefinery campus
includes NatureWorks LLC, the
first and largest producer of
biopolymers and polylactide
biopolymers in the world.
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restaurants and retail space.
Global Competition

Novozymes selected Blair
after an international search
that also took them to
China and South America.
They will begin construc-
tion of an $§80 million to
$100 million facility on the
Blair Biorefinery campus in
spring 2009. Cargill located
there in 1993, and 10 dif-
ferent businesses or spin-off
businesses have joined the
campus since.

“Novozymes was also
looking elsewhere, but the
state of Nebraska was able
to offer attractive incen-
tives, and the city of Blair
matched some of those with
local economic development
funds,” said Christianson.
“We were aggressive, and
they saw we really wanted
them.”

The Cargill campus is the
single largest investment in
Nebraska at $1.25 billion,
according to Hazlewood of
the Gateway Development

12 OPPD ideas/winter 2009

Corporation. “The impact
they have made on the com-
munity - and neighboring
communities - is huge. They
have 500 employees on
campus, plus another 500
contract workers. They are
buying housing, shopping
and eating in the area, further
fueling the economy.”

In addition to the econom-
ic development professionals,
these coordinated efforts rely
on involvement from com-
munity business leaders and
elected officials.

OPPD crews install power
lines to meet growing
demand in LaVista.

Strong Public and Private Partnerships
Benefit the Greater Omaha Area

From a solid busi-
ness climate to highly
rated schools to an
ever-expanding arts and
entertainment scene,
the greater Omaha area
is rapidly becoming a
destination of choice for
the nation and the world,
according to Rod
Moseman, vice president
of Economic Develop-
ment for the Omaha
Chamber of Commerce.

“With a population of
more than 1.2 million
in a 60-minute drive,
Omaha has what it takes,”
Moseman said.

Just what is it?

For one thing,
Moseman said, Nebraska
is blessed with strong
public and private part-
nerships. “They all come
together around the table
with the intent of mak-

ing our community a better
place,” Moseman said.

One recent example
includes securing a 25-year
agreement for Omaha to
host the NCAA College
World Series until 2035.
Many business leaders and
volunteers worked years
toward this goal. The result
will be that thousands of
college baseball fans will
continue to visit the area
to watch the nation’s top
players, and national media
will air the event to millions
around the world.

Another draw is the
diversity of the employment
base.

“This diverse base has
helped insulate us from
downturns in the economy,”
said Moseman. “We still
feel an effect, but it's not as
severe as other parts of the
country.”

“We have accessibility to
these people,” said Hazle-
wood. “Very few other states
have that luxury. It makes a
huge difference when work-
ing with these prospects.

Representatives from
Novozymes, a Dutch com-
pany, couldn't believe the
governor would take the
time to meet with them.”

Another consideration for
businesses such as Yahoo
and Novozymes, whose
facilities will require large
electrical loads, includes an
assurance that the utility has
the infrastructure to meet
their needs. That involves
dozens of OPPD employ-

The Omaha Chamber of
Commerce and the Greater
Omaha Economic Develop-
ment Partnership continue
to work toward diversifica-
tion.

Moseman highlighted the
number of aerospace jobs
that have been added in the
area in recent years.

“Many people would be
surprised to know that there
are about 50 Department of
Defense contractors and sub-
contractors that have a local
presence,” Moseman said.
“Employment in the aero-
space industry has nearly
doubled here in the last five
years, supporting Offutt Air
Force Base and the Strategic
Air Command.

“The approach that
we are taking with our
partners is paying off,”
said Moseman “Our clients
can't say enough about our
regional approach that offers
them one stop for all that
they need.”

ers Sales & Service.

“OPPD is an integral part
of the economic development
team,” Christianson said.

ees in Engineering, T&D
Construction & Operations,
System Planning & Work
Management, and Custom-

Ameritrade Campus Will Rise in Old Mill

TD Ameritrade plans to consolidate most of its
Omaha-area operations at a campus setting near 108"
and Farnam streets in the Old Mill area of Omaha.

The large online brokerage firm will invest
$50 million to build two new multi-story buildings
and upgrade existing facilities. They will pump another
$30 million into building leases.

The site’s location near the interstate was attractive
to TD Ameritrade, and the company may be eligible for
up to $8 million in state tax credits under the state’s
Nebraska Advantage business incentives program.

The TD Ameritrade campus is expected to be com-
pleted in 2011.

Pictured above are leaders of several entities that work on
economic development in southeast Nebraska. Front row,
from the left, John Yochum, executive director, Cass County
Economic Development Council; Governor Dave Heineman;
Paula Hazlewood, executive director, Gateway Development
Corporation; Rod Moseman, vice president of Economic
Development, Greater Omaha Chamber of Commerce. Back
row, from the left, Pete Kotsiopulos, vice president for External
Affairs, University of Nebraska; Toby Churchill, executive direc-
tor, Sarpy County Economic Development Corporation; Charly
Huddleston, president, Sarpy County Economic Develop-
ment Corporation; Roger Christianson, manager of Economic
Development at OPPD and president, Gateway Development
Corporation; David Brown, president & CEO, Greater Omaha
Chamber of Commerce; and Roger Wehrbein, president, Cass
County Economic Development Council.
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OPPD Product Marketing Specialist Sam Hardy checks operation
of the signal coupler that ties into the electrical panel, making all
outlets in that area data ports.
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WirelLink Benefits

Low cost - significantly less
expensive than rewiring a
building

Quick installation - usually

takes a few hours, without
construction or disruption

Secure - encrypted data is
secure from outside intru-
sion

Reliable - patented PLC
technology for continuous
network connectivity

Scalable - users added easily

Convenient - network access
at every electrical outlet

Flexible - supports any device
or application using Internet
protocol

Robust - remote monitoring
and management

Compliant - meets Federal
Communications Commis-
sion, Underwriters Laborato-
ries and Consumer Electron-
ics requirements

Plug-and-Play - easy to con-
nect to the Internet without
drivers or software

Pilot Program Available

WirelLink Turns

Power Outlets

Meets Homeland Security Standards

OPPD is offering a limited number of business customers
an opportunity to test WireLink, a powerline communica-
tions (PLC) product that harnesses a building’s internal

electrical wiring to form an Internet protocol
network.

WireLink turns every power outlet into a
data port, allowing instant access for today’s
technologies and easy expansion for future
applications. It also passes Department of
Homeland Security industry requirements,
which is why the U.S. Department of Defense,
Trump properties in New York City and numer-
ous hotels use the equipment.

WireLink uses Telkonet PLC systems - the
Telkonet iWire System and the 200 Mbps
Telkonet Series.

“WireLink provides a quick, economical and
nondisruptive way to achieve high-speed Inter-
net connectivity throughout a building,” said
Sam Hardy, OPPD product marketing specialist.
The equipment is installed in the building’s
electrical room, connecting the customer’s
Internet signal to the electrical wiring.

Applications supported by WireLink include local area
networking, voice-over Internet protocol phones, video con-
ferencing, closed-circuit security surveillance, digital signage,
substation monitoring and other information services.

OPPD installed the system in its Customer Service Opera-
tions Division as a trial earlier this year.

“This is a great fit for mid- to small-size customers,” said
Hardy. “Using OPPD as an example, in less than an hour,
every outlet on the second floor of Energy Plaza was avail-
able for Internet usage. We can move any device, to any
outlet, anywhere on the floor. It would have taken days to
pull wire through and make all of the connections using
conventional methods.

“More importantly, data is encrypted and secure from out-
side intrusion,” Hardy added.

To find out how you can take part in this pilot program,
please contact Sam Hardy, hhardy@oppd.com or
(402) 636-3740.

A portable iBridge connects

a desktop computer with the
wall outlet, allowing almost
instant computer access with-
out having to run or move
wires in the floor or walls.
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OPPD Studying
Wind Proposals

OPPD’s first ever request for pro-
posal (REP) for wind energy asked
for a total of up to 80 megawatts
(MW) of generating capacity and
the electricity that goes along with
that capacity. OPPD would like to
enter into an agreement to pur-
chase the power, with the electricity
flowing onto the grid no later than
2010.

OPPD managers are studying 11
proposals submitted to provide elec-
tricity generated by the wind. With
the proper proposals, OPPD could
enter into an agreement for wind-
generated electricity by April.

Any project or projects selected
could substantially increase OPPD'’s
wind energy resources. OPPD cur-
rently owns its own wind turbine
with the capacity of 0.66 MW, has
a power purchase agreement for 10
MW from a wind farm near Ain-
sworth, Neb., and is finalizing an
agreement for another 38 MW of
wind power from two wind farms
near Bloomfield, Neb.

“Our customers have told us
they would like to see us produce
more electricity from renewable
resources like the wind,” said OPPD
President Gary Gates. “We are work-
ing to make that happen.”

OPPD was instrumental in a
four-year study of Nebraska's wind
potential and supported new state
legislation that gives communities
the ability to partner with wind
developers. These community
partnerships can take advantage of
federal tax credits for wind energy
that are unavailable to public power
districts such as OPPD.

OPPD’s wind turbine in Valley, Neb.,
whirls in the midst of a wintry sunset.
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OPPD Taking ENERGY STAR
Challenge and Encouraging Other
Businesses to Follow Suit

OPPD s taking the ENERGY STAR Challenge - a national call-
to-action to improve the energy efficiency of America’s com-
mercial and industrial buildings by 10 percent or more - and
encouraging other businesses to do the same.

ENERGY STAR is a program of the federal Department of
Energy and Environmental Protection Agency.

With OPPD’s Aim Green initiative, the utility is making
changes and reducing consumption wherever possible, accord-
ing to OPPD President Gary Gates. The ENERGY STAR program
provides a great framework for businesses to follow.

OPPD’s effort will encompass all OPPD locations, some gen-
erating more energy-savings than others, and the utility will
share its findings with customers.

OPPD - and other challenge participants - are encouraged to
take as many of the following steps as possible:

* Design commercial buildings to be energy-efficient.
OPPD'’s new Omaha Service Center facility will be a model
for energy efficiency.

* Measure and track energy use. OPPD tracks this informa-
tion at all locations.

¢ Develop a plan for energy improvements. Demand-side
management initiatives are among action items for energy
improvements.

* Make energy-efficient upgrades. Lighting retrofits at
Energy Plaza and Fort Calhoun Station, and Continuous
Commissioning®™ (CC) at OPPD locations are among the
actions that address this step. CC is patented technology
that integrates and optimizes HVAC and other energy-
related systems to improve occupant comfort and mini-
mize energy use.

* Spread the energy efficiency word. OPPD account exec-
utives and electrical service designers share information
with customers, and OPPD is planning roundtables with
customers to swap ideas; OPPD shares such information

on its website and in customer publications.

Here’s a Bright Idea for 2009

Consider switching to LED holiday lights, which are
more energy efficient, run cooler and last longer. You
may pay more upfront, but energy savings add up, with

LED lights using up to 90 percent less energy.

Lighting Cost Comparison for 180 Hours Usage

Type of lighting Kilowatts Cost
(strand of 100 lights)

C7 lights 7 kW $10.08
Minilights .04 kW 58
LED lights .004 kw .06

Contact Information

For more information about the products or services
featured in this issue, please call (402) 636-3536.

Energy Reviews.........coovevevivernenensennines 402-636-3536
Economic Development...........cccocueunee. 402-636-3726
Toll-Free Number ..........ccccovcuververcnnce. 888-781-4415
Heat Pump Program..........cccccovuviuinnincnes 402-636-3536
Heat Pumps
Multifamily Dwellings and
CoNdOS.....ovviiiniriiniiiinenee 402-636-3752
Lighting Audits ..........cooveuveeincnniiinennnnes 402-636-3536
Power-Quality Reviews ...........ccocoeuveunnee 402-636-3536
Performance Contracting...........ccecuue. 402-636-3536
Real-Time Energy Monitoring ............... 402-636-3536
Standby Generation &
Curtailment Program...........ccccecuvcucnnenn. 402-636-3536
Summary Billing.......ccocooevervininninncnenncn 402-536-4131
Toll-Free Number ...........cccovcuvirinnnce. 877-536-4131
Thermal-Conductivity Testing ............... 402-636-3536

Account Executives

Customer service is a top priority at OPPD. Our
account executives specialize in different industries
and are able to help large commercial and indus-
trial customers with many energy-related issues,
including added service for new/expanded facili-
ties, new technologies. A list of account executives
by business sector is available at www.oppd.com >
Business Customers > Customer Service > Account
Executives. You also may contact 636-3536.

Electrical Service Designers

Electrical Service Designers (ESDs) are the primary
customer interface for line-extension requests,
load-addition requests, equipment relocations, or
other operational requirements related to com-
mercial and residential customers. A list of ESD ser-
vice areas is available at www.oppd.com > Business
Customers > Customer Service > Electrical Service

Designers.

You also may contact the office nearest you:
EIKhorn ... 552-5830
Omaha/Papillion ..........c.ccevuveercrinrnnnee 552-5330
Louisville........ccverinicrnniinicniinincnnns 552-5521
SYFACUSE ....vcviniriiiiiiiiiierenrenenenenenes 552-4030

If you haven't been to
www.OPPD.com recently,
you might want to check
out our newly redesigned
online presence. It includes
special sections for
business customers and
contractors & developers,
as well as an Aim Green

section.
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Taking Aim

OPPD Tests Plug-In Hybrid Electric Vehicle

It's our little green machine - a plug-in hybrid
electric vehicle.

OPPD is the first Nebraska utility to see if the new
vehicles can deliver their promise to travel up to 30
miles without using gasoline.

The plug-in hybrid is similar to regular hybrid
itional battery capacity allows it to
miles on the charge alone. When
the car runs down the battery to a certain level, the
gasoline engine starts and powers the car until the
batteries can be recharged. Charging is done from a
standard electrical outlet.

Some carmakers have promised plug-in hybrid
vehicles in a year or two. OPPD's Toyota Prius has
been converted into a plug-in hybrid. Studies have
shown that by lowering gas consumption, air emis-
sions are lower, even when the cars are charged
with electricity from fossil fuel plants.

OPPD is testing how well the car performs in
the local climate because most testing has been
done on the West Coast. In addition, OPPD plans

The inside scoop... OPPD employees are
testing this plug-in hybrid electric vehicle.

to purchase a second plug-in hybrid - one with
a different battery and control program - that
should provide all-electric drive at higher speeds
and acceleration demands than this car.

OPPD has supported electric vehicle technol-
ogy for many years, starting the Power Drive elec-
tric vehicle competition for high school students
in 1998. Dozens of high schools and some post-
secondary schools from Nebraska and other states
participate in the program each year.

How is your company Aiming Green? Please send us a note if you would like to share

your story with our readers. Email plukowski@oppd.com.
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